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Hong Kong Taoist Association Tang Hin Memorial LUO Yik

Champion Secondary School ZHUANG Yui Ham

From: Michael Fung, Honorary Professor, The Hong Kong Polytechnic
University

This submission offers a clear, student-friendly explanation of marginal benefit, total
benefit, and consumer surplus using a tuck-shop example. The food-choice setting is
effective because it closely connects to students’ daily experiences. Numerical
examples also help viewers understand why a mixed food combination may yield a
higher total benefit than repeatedly consuming similar items.

The video is creative and engaging. The tuck-shop context, dialogue, captions, and real
objects make the economic concepts easier to understand and remember. The group
successfully turns an abstract concept into a lively, relatable everyday example.

To improve further, the group could begin with a brief definition of marginal benefit
and total benefit. It could also explain that price is determined not only by consumer
benefit but also by cost, demand, supply, and market competition.
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FUNG Ho Hin

1st Runner up | Lai King Catholic Secondary School HE Wenyi

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic University

This submission effectively explains negative externality through a school-life
example of littering. The video shows that careless behavior not only affects the person
who throws away the bottle but also imposes costs on others, including extra cleaning,
inconvenience, and environmental damage. This is a good application of the concept of
external cost.

The storyline is simple but memorable. A student creates a problem; others are affected,
and the consequence is clearly shown. The cleaning or punishment scene is useful
because it helps viewers understand how the person responsible may be made to bear
the cost of the action.

To strengthen the economic analysis, the group could more clearly distinguish between
private and social costs. The private cost of littering may seem low to the student, but
the social cost includes cleaning costs, pollution, and inconvenience to others.
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TANG Po Yee

2nd Runner up | The True Light School of Hong Kong TSE On Yee

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic
University

This submission offers one of the strongest explanations of a negative externality. The
example of unpleasant singing disturbing others is funny yet economically meaningful.
The group explains that the singer’s action creates discomfort or welfare loss for others,
which can be understood as an external cost. More impressively, the video also
introduces a corrective fine, showing how increasing the private marginal cost can
reduce the activity and move society closer to the efficient output level.

The creativity is outstanding. The “magic microphone” or “fine microphone” is a
memorable way to represent a corrective tax or fine. The acting, humor, sound effects,
and subtitles make the video lively and enjoyable. The group successfully combines
comedy with serious Economics content.

To improve further, the group could include the formula MSC = MPC + MEC to
explain the relationship among marginal social cost, marginal private cost, and marginal
external cost. A simple diagram showing MSC > MPC before the fine would also
strengthen the HKDSE connection. The group could clarify that the purpose of the fine
is not primarily to punish but to change incentives and make the decision-maker take
the external cost into account.
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YIP Hei Yau

2nd Runner up | The True Light School of Hong Kong SU Man Yan

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic University

This submission explains wage payment methods through a pirate-themed story. The
group compares time-rate pay with performance-based methods such as commission
and bonus. The explanation is clear: time-rate pay is easy to apply but may reduce
work incentives, while commission or bonus can encourage workers to work harder
when output or sales are measurable. This is a good application of HKDSE Economics
concepts related to labor, incentives, and productivity.

The video’s creativity is excellent. The pirate setting, costumes, treasure box, role-play,
captions, and final “Econ Concepts Summary” make the video highly memorable. The
contrast between hardworking and less motivated characters is effective because it
shows why employers need to think carefully about how workers are paid.

To improve the analysis, the group could define each wage payment method more
formally. For example, time-rate pay means payment according to time worked, while
commission is directly linked to sales or transactions. The group could also discuss the
disadvantages of commission or bonus schemes, such as unstable income, excessive
competition, lower quality, or risk-taking behavior. This would make the comparison
more balanced.
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SIN Kiu Yan

Merit The True Light School of Hong Kong LEE Ka Wai

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic University

This submission presents opportunity cost through a relatable weekend decision:
whether to study Economics or play tennis with friends. The concept is clearly
communicated because viewers can see that choosing one activity means giving up
another valuable alternative. The video also correctly shows that opportunity cost is not
only about money; it can include friendship, enjoyment, relaxation, and memorable
experiences.

The video's creativity is excellent. The cinematic style, dramatic title, background
music, and contrast between studying and playing tennis make the story engaging. The
group successfully turns a basic Economics concept into a meaningful personal decision.
The ending question also encourages viewers to reflect on their own choices.

To improve Economics accuracy, the group could state the formal definition more
clearly: opportunity cost is the value of the best alternative forgone. It is important
to stress that opportunity cost is not all the alternatives given up, but only the best one.
A comparison table showing the benefits of each choice and the opportunity cost
involved would help viewers organize the idea more clearly.

Lfﬂﬁfunl_l_ E ST B A £ VRN E R R E 2 Economics 1= HL AR & F]
MOARE A, HITREBW, RARGEEIEEEP—HED,
Eﬁ%ﬁwﬁ%§ﬁi§%jj——ﬁﬁiiﬁgﬁﬁﬁﬁxgiio R INEREIRH, BWERALRNRRNE
&%, WASfEREE. RE, KRERETKE,

m

AIESE EAEREG, SERMAAK. BALESE SRER UK
BEETRARZOK L, EREERS A, BERHIE—EECEY S8
R EEEENEALE, BRI OMET SRS S CORE,

EESKREMSE &R, EEREEREHEATR @ BERAZFHEIZERFK
EFRREZEENEE, S HEEE, RAKS EJZZIKTIEFEE%&M%E’]L\%,
e S REN—1E, % ﬂukﬁﬁﬁttﬁx%, I H S EEENF R R E e
X, ZEEEMIER, WERIFHOME, EBERIBHITAZE HKDSE #1728,



LEUNG Nok Ting

Merit The True Light School of Hong Kong TSANG Lok Sum

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic University

This submission uses pigeons in a public park to explain externalities, including both
positive and negative external effects on others. The example is original and relevant
to public life. The group shows that pigeons may bring external benefits by attracting
visitors or creating a lively public environment, but they may also create external costs
through droppings, hygiene problems, and additional cleaning needs.

The video is creative. Using pigeons as the main theme is unusual and memorable. The
outdoor setting, captions, acting, and humorous tone make the video enjoyable. The
group also deserves credit for attempting to analyze both beneficial and harmful effects,
rather than focusing only on one side.

To improve the analysis, the group could identify more clearly who is making the
decision. Is it people feeding pigeons, park users, or the government managing the park?
It should also state more clearly who the affected third parties are, such as cleaners,
tourists, nearby businesses, or other park users.
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CHEN Junkai

Merit Kiangsu-Chekiang College (Shatin) SHI Yu Xuan

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic
University

This submission uses the example of eating a McDonald’s sundae to illustrate
diminishing marginal benefit. The example is suitable because students can easily
understand why the first sundae may bring high satisfaction, while the second or third
may bring less additional satisfaction. The group communicates the key idea clearly: as
consumption increases, the extra benefit from each additional unit may fall.

The video is visually engaging and reflective. The close-up shots, captions, and gentle
tone make the presentation distinct from a standard classroom explanation. The group
does well in linking a simple food item to a broader idea about satisfaction and
consumer choice.

To strengthen the video, the group could include a numerical example. For instance,
the first sundae may give 20 units of benefit, the second 12, and the third 5. The group
could also explain that a rational consumer continues consuming only when marginal
benefit is greater than or equal to marginal cost.
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Merit Kiangsu-Chekiang College (Shatin) LO Sze Tung

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic University

This submission explains negative externality through a school accident caused by a
wet floor. The example is clear and easy to understand. Student A’s careless action
imposes costs on others: Student B may face medical expenses, and the school may
incur additional cleaning costs or overtime wages. This is a strong illustration of
external cost, especially because the group attempts to quantify it.

The video’s creativity is also strong. The school setting is realistic, and the storyline
moves logically from action to consequence to explanation. The slipping scene,
captions, money graphics, and time-jump effects make the video humorous and
memorable. The group balances entertainment with a clear explanation.

To improve further, the group could more directly explain that Student A’s private cost
is low, but the social cost is higher because others bear additional costs. The group
could introduce the formula MSC = MPC + MEC and explain that a negative
externality occurs when marginal social cost exceeds marginal private cost. The
solution section could also suggest warning signs, floor mats, school reminders, or
penalties to reduce the external cost.
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LAI Bernard

Merit Shung Tak Catholic English College CHU Man Yui

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic University

This submission uses a breakup scenario to introduce Economics concepts such as
public goods, non-rivalry, bads, preferences, and cost. The idea is humorous and
creative, and it shows that the group is willing to apply Economics to unexpected
everyday situations. The explanation of non-rivalry is useful because it points out that
one person’s consumption does not reduce availability to others, a feature of a public
good.

The video’s creativity is very strong. The “Econ-style breakup comfort” format is funny,
memorable, and suitable for social media. The contrast between emotional comfort and
Economics terminology makes the video entertaining. The captions also help viewers
identify the key terms.

To improve Economics accuracy, the group should define a public good more
completely. A public good has two features: non-rivalry in consumption and non-
excludability. The video focuses mainly on non-rivalry but should also explain non-
excludability. The group should also be careful when applying the idea of public goods
to a person, because relationships are usually not true public goods. The concept of a
bad could also be stated more directly: a bad is something for which less is preferred
to more.
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YANG Yat Hei

Merit Ning Po College CHAN Kuen Ho

From Michael Fung, Honorary Professor, The Hong Kong Polytechnic University

This submission uses the idea of “going out with an Economics student” to introduce
several concepts, including opportunity cost, external cost, and marginal benefit.
The video is entertaining and shows that students can apply Economics to everyday
social situations. The explanation of opportunity cost is effective because it shows that
time, enjoyment, and other possible activities may be sacrificed when making a choice.

The video’s creativity is excellent. The “POV” format is well-suited to social media
and likely to attract students’ attention. Cantonese dialogue, humor, captions, and
exaggerated reactions make the video relatable and memorable. The group successfully
presents Economics as a way of thinking in daily life.

To improve the Economics accuracy, the group should use the term externality more
carefully. In HKDSE Economics, an externality usually affects a third party who is not
directly involved in the activity. If one person directly affects another in the interaction,
it may be better described as a private or interpersonal cost. The group could improve
the example by showing that the behavior also affects nearby classmates, restaurant
customers, or pedestrians.

EMERLL [E Economics BAKE | FAEE, I ABERE. RAKREL

EERANRENS, TR T2ER, TNERELEFSIE Economics MEAEIH B
RigEeH, Ef, WS ANBERABN, RAFZHIBHELRER, 7
BEEWMERHE. REREMAIITES,

E%‘J%‘jﬁ@ EREFIRES, [POV] EAIEFTEESHLRERE, BRHRSI24
T2, EREEEA. U_l%j(ﬁﬂ%\ FENFBRNESERNIEBEETE RS
SANEE, BERKINIE Economics EIRA—EHEEEA .

%%/—\ KEBSE R, ERE/VVERARNEZE 5, £ HKDSE Economics
&, FERBEREFEINLBEERSHEZEHNE=-, MEREHEH
’JEEF‘ FEEFZES—7A, NgERESEAIMAKRERSABRAE, B4ETR]
NELF, IR EBITALEEMEIRSZE, EEBERIIEAN, BERERE
IMARERKE, BSEABHHEZEERERS, o8N ERZEERNS,




